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1. Presentation

the malaga business climate barometer, intended to analyse foreign investment in the 
city and province, is an initiative of the city of malaga in partnership with the ciedes 
foundation, with the aim of measuring and reflecting the situation of the territory. mal-
aga is an attractive place for foreign investment and surpasses national and regional 
averages in terms of the number of foreign companies that come into this environment 
to set up operations.

this trend stems from work that malaga’s city government has been doing for years to 
promote the city as an attractive place for leisure and business, for living, investing and 
working, by placing value on “malaga’s innovation ecosystem” that is becoming increas-
ingly more important every day.

in this sense, the productive Economy area, the driving force behind this barometer, 
is working along two fundamental lines: on the one hand to consolidate and support 
the local productive framework, guiding it towards smart specialisation and working on 
productive clusters, as suggested by the Europe 2020 Strategy -taken on by the city and 
featured in malaga’s Strategic plan as the malaga 2020 Strategy-.in fact, 2016 saw the 
creation of the first map of the city’s productive clusters, by district. on the other hand, 
the area is focusing its efforts on attracting foreign investment and capital to the city. 
to do this, it is working in close cooperation with other areas, particularly tourism, new 
technologies and urban planning.

this barometer aims to get to know the foreign companies that are present in the city, 
find out what attracts them to malaga and what competitive advantages the city and 
province offers them over other territories. this will allow malaga’s attractions and 
strengths to be promoted while minimising any possible weaknesses.

this barometer will provide information about the stock and investment flows of foreign 
owned companies located in the province, as well as about how they value the city and 
their prospects of continued growth in the city. finding out these data points and gaining 
accurate information on the matter will be a key part of guiding decisions and the strat-
egy that will steer actions taken in the medium and long term by the different municipal 
areas involved in this task.

this has not been an easy task, as official foreign investment data are analysed at a na-
tional or regional level and there are no predefined indicators for provincial or local areas. 
therefore, this municipal-provincial foreign investment barometer is a pioneering action 
at a local level.

to create it, it was first necessary to build a specific database based on records of for-
eign companies kept at the andalusia central balance Sheet data office, along with con-
tributions made by organisations working in the corporate sector, including the andalu-
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sian technological park, the chamber of commerce and the confederation of Workers.

the following two fundamental publications on the topic of foreign investment in Spain 
and andalusia were subsequently used as references for the creation of this in-house 
survey: “barometer of the business climate in Spain from the perspective of foreign 
investors” -drawn up jointly by icEX-invest in Spain1, foreign multinationals for the 
Spain brand2 and the iESE’s international centre for competitiveness (icc) 3- as well 
as the barometer of the business climate in andalusia from the perspective of foreign 
investors, based on the previous publication and drawn up by the idEa agency4, invest 
in Spain (icEX) and the iESE’s icc, all mentioned above.

Having indicators similar to those analysed at a regional and national level will allow 
malaga’s evolution to be extrapolated and compared to andalusia and the rest of Spain.

Some of the new surveys were sent to foreign owned companies based in the malaga 
area, and others were sent to entities, organisations and professionals who are aware of 
the situation. this has provided a forecast of how foreign investment is likely to evolve 
over the coming years.

1   The function of iCeX’s Invest in Spain is to promote and attract foreign investments to Spain, along 
with reinvestments by established foreign companies. It has become a reference for foreign investors and 
a meeting point for institutions that work to promote and attract investments at a state, regional and local 
level. In addition, ICEX carries out activities to position Spain as a global platform for international business 
and investments, among other functions.

2       foreign multinationals for the spain Brand is an association that brings together multinational 
companies operating in Spain in a range of different sectors, who want to demonstrate their commitment 
to Spanish society and the Spain brand. Among other functions, it fosters cooperation with Spanish govern-
ment entities to promote the Spain brand and defend the country’s common interests, as well as to inform 
senior members of government of aspects valued by multinationals when making decisions, and that posi-
tion Spain as a destination that offers guarantees as they carry out their activities.

3       The instituto de estudios superiores de la empresa (higher institution of Business studies 
- iese) is an entity dedicated to higher education in business studies. ICC is one of its research centres 
and it aims to promote rigorous research and learning in the field of competitiveness and its implications in 
different sectors. It places a particular emphasis on the European Union and its role in creating a favourable 
business climate.

4   The agencia de innovación y Desarrollo de andalucía (andalusia innovation and Development 
agency - iDea) is the structure set up by Andalusia’s regional government to attract and foster investments 
by foreign companies in the Autonomous Community of Andalusia, and to promote the region as a destina-
tion for international investment projects. It also provides a service to foreign companies that are already 
set up here, aimed at facilitating their development and possible reinvestments in the region. Forming part 
of the Employment, Business and Trade Council, the IDEA Agency is also the body that manages innovation 
and development incentives.
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the tables that accompany this study have been created based on this information, and 
the overview provided by the group of companies and other survey respondents - known 
as “other non-company” -, has been included in the different sections.

this barometer, created for the purpose of continuity, will allow investment progress, 
the city’s economic growth and the impression that foreign companies have of the mal-
aga area to all be measured. there is no doubt that it will be an extremely useful tool for 
designing the future of the city, by promoting “malaga’s innovation ecosystem”.
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2. Basic concepts

this section highlights a series of basic concepts that must be taken into account in 
order to correctly interpret the data included in this barometer. it also aims to provide 
more details about the sources of information.

in Spain, the ministry of the Economy, industry and competitiveness, through the Secre-
tary of State for trade- directorate general of international trade and investments is re-
sponsible for monitoring foreign investments made in Spain, as well as for investments 
made by Spanish companies overseas. a group of legislation, listed in annex 1 to this 
report, makes it obligatory to provide information about these capital flows. therefore, 
any foreign owned company that invests in Spain must submit a form in accordance with 
the stipulations of a resolution dated 27 July 2016, which contains the forms for “declar-
ing foreign investments” in Spain. the highest level of detail on this form is a request for 
information at a provincial level.

information about these investments is compiled in a national database known as data-
inVEX and includes foreign direct investment (fdi), or operations in which the investors 
aim to gain control or influence over the management and administration of a company 
operating outside the territory where they reside (a capital stake of 10% or more).

investments can take the form of shares and other types of stakes, reinvested profit, 
financing between group companies and real estate investments.

the ministry’s record of foreign investments (rfi) only contains details of shares and 
other types of stakes, leaving out information about investments related to the other 
concepts mentioned above. these other items are reflected in statistics about balances 
of payments in Spain, collected by bank of Spain, but are provided for the country as a 
whole.

the greatest level of detail provided by the rfi is at a regional level, with detailed infor-
mation about foreign investments, their country of origin, sectors in which investments 
are made, etc. conversely, only general information about total investments is available 
at a provincial level. this is why an in-house survey has been carried out at a local level 
(using the same methodology used by the foreign trade institute at a national and re-
gional level), so the results are not strictly comparable.

Some of the basic concepts that should be taken into account for assessing foreign 
investment in our territory are:

investment flows vs. investment stock: investment flows represent company share 
capital contributions and provide details about the history of the investment over a cer-
tain period of time. the position (stock) of direct foreign investment in Spain and direct 
Spanish investments overseas indicate the total cumulative investment at any given 
time.
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gross investment: includes operations by non-residents to gain stakes in unlisted Span-
ish companies, stakes in excess of 10% in listed Spanish companies, incorporating or 
expanding the number of branches of foreign companies, and other forms of investing 
in entities or contracts registered in Spain (foundations, cooperatives, economic interest 
groups), in which over€3,005,060.52 of capital is invested. in other words, no divestment 
is taken into account.

net investment: the result of deducting divestment from gross investment, due to 
transmissions between residents and non-residents, partial liquidations (reductions in 
capital) or full liquidations (breakups or bankruptcy).

foreign securities holding entities (EtVE is the acronym in Spanish): companies estab-
lished in Spain and controlled by residents, the “main” purpose of which is to hold stakes 
in resident companies located overseas. in reality, they are financial vehicle corporations, 
which exist due to fiscal optimisation strategies within a single business group. their 
investments lack direct economic effects in many cases, which is why the investment 
register sets these operations apart.
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3. Executive summary

In 2016, Malaga accounted for 0.3% of total national gross foreign investment flows 
(not including EtVE) and 31% of regional foreign investment flows.

During the 2013-2015 period, Malaga experienced higher growth in foreign 
investment stock (over 43%) than Andalusia (with just 20%), although it has 
comparatively been slowing down over recent years. in 2015, malaga accounted for 
29.2% of the regional stock (not including EtVE).

The general rating given to Malaga by companies is above average on a scale from 
0 to 5, as it is given 3.14, above the ratings given to andalusia and Spain. the highest 
rated areas are quality of life (3.65), infrastructure (3.54) and human capital (3.27).the 
lowest rated are innovation (2.7) and costs (2.56).in the case of malaga, it can be seen 
that the most noticeable difference when compared to other territories is the higher 
rating given by companies to its quality of life and human capital.

According to foreign companies, Malaga’s main strengths are related to 
infrastructure, safety, leisure and culture, which is also the case in the rest of 
andalusia and Spain. However, malaga is given a higher rating than other regions for 
cost of living and availability of qualified labour. other strengths that are rated very highly 
in malaga are the availability of telecommunication infrastructure and services, port 
and road infrastructure and equipment, as well as logistics centres and science and 
technology parks.

The main weaknesses highlighted by the companies are related to energy and 
telecommunication costs, as well as to insufficient aid for R&D+i and technological 
development. Emphasis should also be placed on the lack of industrial land and its high 
cost, as well as deficiencies in freight trains and language skills.

The main area of activity for improving the situation of foreign companies is 
language skills, followed in andalusia and malaga by acceptance of responsibilities and 
targets, and in Spain overall by the cost of electricity. further features of malaga are the 
availability of industrial land and the size of the local market, which are elements that set 
it apart from other territories.

The 2018 turnover, investment, employment and export prospects in Malaga 
and Spain are positive, just like the 2017 prospects in Andalusia. almost 92.6% of 
companies in malaga consider that turnover will remain the same or increase in 2018, 
whereas this percentage stands at 91% in Spain.85.2% of companies in malaga believe 
that investment will remain the same or increase, when compared to 95% in Spain 
overall. With regard to employment prospects in malaga in 2018, 85.1% of foreign 
companies believe that their workforces will increase or remain the same. However, 
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while 70.4% of companies expect their turnover to increase, just 40.7% hope to hire 
more employees. these figures are below expectations in Spain overall, where 94% 
expect their workforces to grow or remain the same. finally, expectations between 2016 
and 2018 were that exports would remain the same in malaga, rather than increase, 
although over 90% of companies believe that their exports will increase or remain the 
same overall in 2018.these figures are higher than the Spanish and andalusian averages.

Quality of life is the highest rated factor for companies in Malaga, followed by 
infrastructure, which holds first place in andalusia and Spain. in terms of infrastructure, 
malaga’s highest ratings are given to the airport and aVE high speed train and to the 
availability of telecommunication infrastructure and services, as well as the port and road 
network. the lowest ratings are given to freight trains and availability of industrial land.

The surveyed companies from Malaga give the worst ratings to the costs area, 
whereas non-company respondents give their worst ratings to the area of 
innovation. the factors with the best ratings are the costs of qualified and unqualified 
labour, costs of office rental, adaptation to regulations and transport; whereas the worst 
ratings are given to energy and telephone costs, as well as the cost of industrial floor 
space.

Human capital is the element awarded the third highest rating, both among 
companies and other non-company respondents, and it is fundamental to continue 
stimulating this aspect to guarantee the competitiveness of our territory in the medium to 
long term. the factors with the highest ratings are availability of qualified and unqualified 
labour, followed by the professional training system and learning ability. the factors 
given the lowest ratings were language skills, the general appraisal of the education 
system, acceptance of responsibilities and goals, and the quality of business schools.

Aspects relating to innovation in Malaga given the highest rating are the existence 
and capacity of science and technology parks, as well as the availability of 
researchers, followed by support activities and new technologies area subsidies for 
the technological development of companies. the worst rating is given to total public 
spending on r&d+i and incentives and aid for research and development in the private 
sector.

Quality of life is the aspect that is highest rated by foreign companies in Malaga, 
compared to infrastructure ratings in Andalusia and the rest of Spain. for all those 
surveyed, leisure and culture, security and cost of living are the highest rated factors 
in the case of malaga. these are followed by the health system and availability of 
international school among surveyed companies, and vice-versa in the case of other 
non-company respondents.

In 89% of cases, foreign companies consider that the main reason for setting up 
in the province’s capital is its geographical location, followed by the fact that it has 
good infrastructure (44.4%) and that the territory is attractive in general (40.7%).other 



1110 1110

The foreign investment in MalagaBaroMeTer of The Business CliMaTe

 Executive summary

factors that lead to foreign companies setting up in malaga are related to the low labour 
costs (37%) and the size of the local market (33.3%).this first factor is the same in both 
andalusia and Spain, and the size of the market is the second most attractive element 
in both territories.
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4. Spanish national and Andalusian regional  
contexts

out of the European union’s large countries, for the third year in a row, Spain has grown 
the most. the Spanish economy grew by 3.1% by the third quarter of 2017, compared to 
the 3.2% recorded in 2016.this growth is being driven based on dynamic exports, which 
are projected to grow by 6.4% in 2017, as well as on buoyant domestic consumption, 
which are projected to grow by 2.5% in 2017.

the economic growth experienced by the Spanish economy has been particularly inten-
sive in terms of job creation, with around 60% of jobs destroyed during the crisis having 
been recovered. Employment growth stood at around 2.7% in 2016, so almost all gdp 
growth is transferred to employment. Spain holds fifth place in the Eu in terms of year-
on-year job creation rates. 

the Spanish economy’s dynamic growth continued throughout 2017, boosting the ex-
pectations of all international institutions and economic forecasters, although the crisis 
in catalonia and the worldwide economic slowdown suggest that lower growth levels 
will be seen in 2018 and 2019.

the positive evolution of the Spanish economy is reflected in the favourable results 
of the foreign investment barometers for both Spain and andalusia in 2017 and 2016, 
respectively, according to data on direct foreign investment in Spain provided by the 
“foreign investments register” administered by the ministry of the Economy and com-
petitiveness.

according to this source, productive foreign investment received by Spain in 2016 (most 
recent available data from June 2017) decreased by 1.2% when compared to the previ-
ous year to over 23,476 million euros, thereby stabilising the steep upward trend started 
in 2013.in fact, in 2016 Spain was the thirteenth largest recipient of foreign investment 
in the world in terms of stock, with an investment in excess of 533,000 million uSd 
(Source unctad).this figure shows the importance of foreign investment in Spain.

Some sources estimate that foreign companies account for almost 40% of Spain’s to-
tal export to the rest of the world. Exports in the automotive, chemicals, drugs and 
equipment and machinery asset sectors are particularly significant and strategic, as they 
include the highest added value and “made in Spain” technology. Similarly, foreign com-
panies based in Spain generate very significant employment, equivalent to almost 14% 
of the private sector’s labour force.

the most significant countries by investment flows in Spain (not including EtVE) are the 
uSa, luxembourg, the netherlands, germany and the united Kingdom. if investment 
stocks are analysed, the countries with the highest investor positions are the uSa, unit-
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ed Kingdom, france and german.

Within Spain, andalusia is the sixth largest region in terms of foreign investment flow 
(not including EtVE), with 399 million euros in 2015, and sixth largest in terms of invest-
ment stock, with 6,029 million euros in 2014.curiously, the employment stock arising 
from this foreign investment places andalusia in third place, right behind the community 
of madrid and catalonia.71% of all foreign subsidiaries present in Spain (10,932) are con-
centrated in the community of madrid (4,388) and catalonia (3,407).out of the remaining 
29%, almost 11% are distributed between the Valencian community (5.4%) and andalu-
sia (4.8%), whereas the rest are shared between the other communities.

the general rating given by foreign investors to the business climate in andalusia is very 
similar to the rating given to Spain overall.

in 2016, the andalusian business climate was given a positive rating overall, albeit slight-
ly lower than 2015.

the highest rated areas in andalusia and Spain were infrastructure, quality of life and 
human capital. andalusia achieves higher rating for innovation, financing and quality of 
life, whereas better ratings are given to human capital, infrastructure, tax matters and 
market size in Spain overall.

investor opinions show that more work has to be done in the areas of human capital, the 
jobs market and the field of taxation.
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5. Investment flows and stock in the province 

based on information from 2016, the register of foreign investment in andalusia has 
seen a 32.7% decrease (not taking into account EtVE), from 593 million euros in 2015 
to 399 million in 2016.However, with limitations relating to the real location of compa-
ny headquarters (sometimes headquarters are restricted to carrying out administrative 
tasks), gross foreign investment (with the exception of EtVE) has remain practically 
unchanged in 2016, with a slight decrease of 1.3% in gross investment when compared 
to 2015.When EtVE are included, there has been a minor increase of 0.5% in total gross 
foreign investment in 2016 when compared to 2015.

in 2016, the nationwide calculation showed that andalusia accounted for 1.7% of gross 
foreign investment flows (without EtVE), with 399 million euros, holding seventh place 
among Spain’s autonomous regions. in 2015 it accounted for 2.5%.In 2016, Malaga 
accounted for 0.3% of total national gross foreign investment flows (not including 
ETVE) and 31% of regional foreign investment flows.

Investment flow statistics 2016

ANDALUSIA GENERAL EVOLUTION

(Millions of euros)

anDalusia

2012 2013 2014 2015 2016

Gross 
inv.

net.
inv.

Gross 
inv.

net 

inv.

Gross 
inv.

net 
inv.

Gross 
inv.

net 
inv.

amount % Change16/15

Gross 
inv.

net 
inv.

Gross 
inv.

net 
inv.

ToTal 
inVesTMenT in 
equity holdings

613 558 523 188 296 180 593 541 412 219 -30.6 -59.5

DisCounTeD 
inVesTMenT 613 558 346 12 180 180 593 541 399 206 -32.7 -61.8

eTVe 
inVesTMenT 176 176 13 13 n/a n/a

source: foreign investments register
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MALAGA PROVINCE GENERAL EVOLUTION

(Millions of euros)

heaDQuarTers:

MalaGa

2012 2013 2014 2015 2016

Gross 
inv.

net 
inv.

Gross 
inv.

net 
inv.

Gross 
inv.

net 
inv.

Gross 
inv.

net 
inv.

amount % Change 16/15

Gross 
inv.

net 
inv.

Gross 
inv.

net 
inv.

ToTal inVesTMenT 
in equity holdings 163 147 118 94 119 106 127 114 128 112 0.5 -1.8

DisCounTeD 
inVesTMenT 163 147 104 81 119 106 127 114 125 110 -1.3 -3.8

eTVe inVesTMenT 13 13 2 2 n/a n/a

source: foreign investments register

Autonomous regions excluding ETVEs.

(Millions of euros)

reGion
2015 2016

Grossinv. % / total Grossinv. % / total % Change 16/15

MaDriD 10.318 43.4 10.970 46.7 6.3

CaTalonia 4.921 20.7 4.857 20.7 -1.3

naTionWiDe 4.071 17.1 4.432 18.9 8.9

naVarra 19 0.1 836 3.6 n/a

BaleariC islanDs 268 1.1 564 2.4 110.8

BasQue CounTrY 854 3.6 490 2.1 -42.6

anDalusia 593 2.5 399 1.7 -32.7

asTurias 1.510 6.4 291 1.2 -80.8

ValenCia 258 1.1 162 0.7 -37.1

GaliCia 86 0.4 118 0.5 37.3

CasTilla-la ManCha 54 0.2 104 0.4 92.5

MurCia reGion 517 2.2 67 0.3 -87.0

eXTreMaDura 44 0.2 62 0.3 40.6

araGon 63 0.3 33 0.1 -46.9

CanarY islanDs 87 0.4 31 0.1 -64.9

CasTile anD leon 44 0.2 30 0.1 127.4

CanTaBria 9 0.0 20 0.1 127.4

la rioJa 31 0.1 8 0.0 -75.4

CeuTa anD Melilla 16 0.1 1 0.0 -96.3

ToTal 23.766 100.0 23.476 100.0 -1.2

source: foreign investments register
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given that malaga accounts for a high percentage of andalusia as a whole, the informa-
tion provided in the foreign investments register for the entire autonomous region can 
be accurately extrapolated to malaga’s local case.

the countries that invest the most in andalusia (excluding EtVEs) are the netherlands, 
united Kingdom, Jersey, turkey, Switzerland, italy, the uSa, luxembourg, france and 
chile. 

ANDALUSIA
Main countries of origin excluding ETVEs

(millions of euros)

CounTrY
2015 2016

Grossinv. %/total Grossinv. %/total % Change 16/15

neTherlanDs 17 2.8 94 23.5 468.5

uniTeD KinGDoM 68 11.4 51 12.8 -24.2

JerseY 54 9.1 43 10.7 -20.9

TurKeY 5 0.8 28 7.0 511.6

sWiTZerlanD 4 0.6 25 6.4 585.9

iTalY 5 0.9 22 5.4 307.4

usa 17 2.9 19 4.8 10.7

luXeMBourG 336 56.6 15 3.7 -95.6

franCe 9 1.5 10 2.5 13.6

Chile 8 1.4 9 2.2 5.0

source: foreign investments register
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the main sectors in andalusia that receive foreign investment are real estate activities 
(27.8%), the chemical industry (17.6%), the food industry (12.2%), auxiliary financial 
services and insurance activities, building construction, etc.

ANDALUSIA
Main destination sectors excluding ETVEs

(millions of euros)

Country

2015 2016

Gross 
invest. %/total Gross 

invest. %/total % Variation 16/15

real estates activities 27 4,6 111 27,8 311,1

Chemical industry 6 1,0 70 17,6 n.C.

food industry 3 0,5 49 12,2 n.C.

auxiliary activities to financial services 
and insurance 18 3,0 29 7,3 62,4

Building construction 35 5,9 26 6,6 -24,0

retail trade, except of motor vehicles and 
motorcycles 5 0,9 17 4,3 215,2

accommodation services 12 2,0 16 4,1 38,3

agriculture, livestock, hunting and related 
services 18 3,1 16 3,9 -14,8

land transportation and pipeline 54 9,1 14 3,4 -74,6

storage and transport related activities 6 1,6 n.C.

source: external investment register
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Stock statistics (most recent data from 2015)

an analysis of information about investment stocks, instead of investment flows, shows 
that over the last three years for which data are available (2013 to 2015), Andalusia 
experienced a 10% increase in foreign capital in its productive framework between 
2014 and 2015, whereas investments by foreign companies only increase by 0.2% 
in Malaga. throughout the 2013-2015 period, malaga has actually experienced greater 
growth (over 43%) than andalusia (just 20%).

ANDALUSIA GENERAL EVOLUTION

(millions of euros)

anDalusia 2013 2014 2015 Change 15/14

ToTal inVesTor PosiTion 6,612 6,831 7,515 10.0

PosiTion Minus eTVe 6,223 6,815 7,498 10.0

eTVe PosiTion 389 15 17 8.3

source: foreign investments register

MALAGA PROVINCE GENERAL EVOLUTION

(millions of euros)

heaDQuarTers: MalaGa 2013 2014 2015 Change 15/14

ToTal inVesTor PosiTion 1,535 2,193 2,200 0.3

PosiTion Minus eTVe 1,528 2,181 2,187 0.2

eTVe PosiTion 8 12 13 11.0

source: foreign investments register
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it should also be emphasised that the position of foreign securities holding entities (EtVE) 
in malaga is greater than in the rest of andalusia. this means that direct foreign invest-
ment in companies has less impact on Malaga’s economy.

malaga had a very strong position in 2015 when compared to the rest of andalusia, as 
Malagan investment stock, not including ETVE, accounted for 29.2% of the region’s 
stock, 29.3% including EtVE.

ANDALUSIA STOCK
Main countries of origin excluding ETVEs

(millions of euros)

CounTrY
2014 2015

investor 
position %/total investor 

position %/total % Change 15/14

franCe 1,106 16.2 1,094 14.6 -1.1

usa 1,437 21.1 968 12.9 -32.6

CanaDa 377 5.5 926 12.3 145.2

neTherlanDs 1,251 18.4 896 12.0 -28.4

uniTeD KinGDoM 306 4.5 873 11.6 184.9

uniTeD araB eMiraTes 6 0.1 616 8.2 n/a

alGeria 300 4.4 289 3.9 -3.7

irelanD 232 3.4 210 2.8 -9.5

sPain 164 2.4 176 2.3 7.3

luXeMBourG 130 1.9 166 2.2 28.2

source: foreign investments register
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on the assumption that results can be extrapolated to malaga, france, the united States, 
canada, the netherlands and the united Kingdom are the countries of origin with the 
most capital accumulated in our productive framework. Emphasis should be placed on 
growth in canadian and british investments between 2014 and 2015, as they have more 
than doubled their investment stock.

ANDALUSIA STOCK
Main destination sectors, excluding ETVEs

(millions of euros)

seCTor
2014 2015

investor 
position %/total investor 

position %/total % Change 
15/14

Metal ore extraction 639 9.4 1,746 23.3 173.5

Wholesale and intermediate trade, 
trade except motor vehicles and 
motorcycles

1,653 24.3 1,247 16.6 -24.6

Beverage production 812 11.9 761 10.1 -6.2

Building construction 656 9.6 662 8.8 0.9

Chemical industry 484 7.1 470 6.3 -2.9

supply of electrical energy, gas, 
steam and air conditioning 462 6.8 418 5.6 -9.4

real estate activities 346 5.1 395 5.3 14.0

research and development 380 5.6 386 5.1 1.6

Manufacturing of other non-metallic 
ore products 276 4.1 279 3.7 0.8

storage and activities relating to 
transportation 42 0.6 186 2.5 345.4

source: foreign investments register

the sectors in andalusia that attract the most investment are metal ore extraction 
and wholesale and intermediate trading, with the exception of motor vehicles and 
motorcycles.
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6. General appraisal

now that the information available in the foreign investment register has been 
analysed, the following sections make reference to information obtained by surveys 
created specifically for this malaga barometer.

the general rating awarded to Malaga by companies is above average on a scale from 
0 to 5, standing at 3.14.the highest rated areas are quality of life (3.65), infrastructure 
(3.54) and human capital (3.27).the lowest rated are innovation (2.7) and costs (2.56).

the general rating awarded by other non-company groups and people with links to 
foreign investment put the city of malaga in an even better position, with an average of 
3.42 out of 5.furthermore, the highest rated areas are quality of life (3.88), infrastructure 
(3.51) and human capital (3.43); whereas the lowest rated are costs (3.19) and innovation 
(3.08).

Average rating companies in Malaga
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source: in-house research
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Average rating. Other non-company respondents
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the main difference between respondents from this group and companies lies in the 
fact that they do not award a score of less than 3 to any of the areas. therefore, they 
give higher ratings to both costs and innovation, compared to the opinions of companies, 
as well as to quality of life, which they value even more than companies.

in general terms, the ratings given by companies to Spain, andalusia and malaga place 
Malaga somewhat above the Spanish and Andalusian averages, as the latter two 
score below 3, compared to malaga’s 3.14.it should be mentioned that these data are 
not strictly comparable, as rating from 2017 have been used for malaga and Spain over-
all, whereas andalusia’s data is from 2016.

Company ratings by area
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by area, there are similarities between the three territories in terms of the aspects with 
the highest and lowest ratings. in other words, infrastructure, human capital and quality 
of life are awarded scores of over 3, whereas innovation and costs are rated less than 3.

in the case of malaga, it can be seen that the most noticeable difference when com-
pared to other territories is the higher rating given by companies to its quality of life 
and human capital.

if the opinions of other non-corporate groups were to be taken into account in this com-
parison, i.e. the opinions of people who know about movements of foreign capital in 
malaga, even more emphasis should be placed on the significance of malaga’s quality 
of life and human capital.
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7. Main strengths and weaknesses

7.1. Main strengths

companies were asked to rate a total of 36 aspects related to the 5 aforementioned 
blocks (infrastructure, human capital, quality of life, costs and innovation) that affect the 
setting up of businesses and their positioning.63% of these aspects (23) were given 
scores above 3, and 11% (4) were given scores above 4 points.

therefore, the main strengths that the city of malaga offers to foreign companies that 
set up there are related to its airport, the high speed rail link, its range of leisure and 
cultural activities and security.

Rated highest by companies
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source: in-house research

non-company respondents give scores in excess of 4 points to 5 factors (14% of the 
total), specifically all of the aforementioned aspects plus cost of living.

curiously, this group of respondents place greater emphasis on the high speed rail infra-
structure than the airport, followed by the range of leisure and cultural activities, security 
and cost of living.

in general terms, non-company respondents give somewhat higher ratings to these as-
pects than companies do. 83% of the scores awarded by non-company respondents are 
above 3 points.
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in addition to the aforementioned strengths, companies place a great emphasis on the 
availability of telecommunications infrastructure and services, as well as qualified and 
unqualified labour. in terms of significance, next in line is infrastructure (port and roads) 
and equipment, followed by logistics centres and science and technology parks.

Most valued by others (other than companies)
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source: in-house research

MalaGa’s MosT ValueD CriTeria (CoMPanies) Value

cost of living 3,81

availability of infrastructures and telecommunications service 3,74

availability of skilled labor 3,67

availability of unskilled labor 3,67

port 3,63

roads 3,56

logistics centers and distribution networks 3,44

availability and quality of networks providers 3,44

existence and capacity of science and technology parks 3,44

general assessment of the education system 3,37

learning ability 3,33

business schools quality 3,30

unskilled labor cost 3,30

responsability and objectives agreement 3,22

healthcare system 3,22

availability of international schools 3,15

skilled labor costs 3,15

Vocational training general assessment 3,11

availability of reseachers 3,04

source: in-house research
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non-company respondents place greater emphasis on equipment, such as science and 
technology parks and infrastructure (port and roads), as well as learning ability, over the 
availability of qualified labour.

hiGhesT raTeD CriTeria in MalaGa (other non-company respondents) sCore

existence and capacity of science and technology parks 3.94

Port 3.81

availability of unqualified labour 3.80

learning ability 3.80

roads 3.76

availability of telecommunications infrastructure and services 3.76

availability of international schools 3.65

Cost of unqualified labour 3.44

acceptance of responsibilities and goals 3.40

General rating of the education system (university) 3.33

Transportation costs 3.33

Cost of adapting to environmental regulations 3.33

availability of qualified labour 3.31

Cost of qualified labour 3.31

health system 3.29

General rating of the professional training system 3.27

Cost of office rental 3.19

availability of researchers 3.19

other energy costs Diesel, etc. 3.13

Cost of industrial floor space 3.06

Cost of electricity 3.06

logistics centres and distribution networks 3.06

availability of quality of networks of suppliers 3.00

Quality of business schools 3.00

activities carried out by the new Technologies area, and technical support and subsidies provided to companies 3.00

source: in-house research
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7.2. Main weaknesses

36% of factors with the lowest ratings from the respondent companies are awarded a 
score of 3 points or less; this percentage stands at 17% among non-company respon-
dents.

the main weaknesses highlighted by the companies are related to energy and tele-
communication costs, as well as to insufficient aid for R&D+i and technological 
development.

certain other criteria and factors have been awarded an average score of above 2.5 out 
of 5, but can still be included in the weaknesses section, such as the lack of industrial 
floor space and its high cost, as well as the deficient freight train system and language 
skills.

loWesT raTeD CriTeria in MalaGa (Companies) sCore

availability of industrial floor space 2.93

Cost of office rental 2.74

Cost of adapting to environmental regulations 2.74

Transportation costs 2.70

freight train system 2.67

language skills 2.52

Cost of industrial floor space 2.48

source: in-house research

Malaga’s less valued criteria (companies)
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for non-company respondents, the main weaknesses are related to the cost of R&D+i 
and insufficient incentives for it, as well as the lack of availability of industrial floor 
space. these are the only aspects that have been rated at around average; the rest are 
above average.

Lowest rated criteria in Malaga (Other non-company respondents)
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source: in-house research

other criteria that have been rated at below 3 points are deficiencies in the freight train 
system, lack of assistance for private research, the cost of telecommunications and lan-
guage skills. in essence, the companies also consider all of these issues as weaknesses, 
although their order of importance varies slightly.

loWesT raTeD CriTeria in MalaGa (other non-company respondents) sCore

language skills 2.82

Telephone and internet access costs 2.81

incentives and aid for private r&D+i 2.69

freight train system 2.57

source: in-house research



292928

The foreign investment in MalagaBaroMeTer of The Business CliMaTe

Main strengths and weaknesses

7.3. Comparison between Spain and Andalusia

if a comparison is drawn between the main strengths and weaknesses pinpointed by 
companies for Spain, andalusia and malaga, it can be seen that infrastructure (airports, 
roads, and high-speed rail) features prominently among the strengths of all territo-
ries, along with security and leisure and culture. in the case of Malaga, the second of 
these two variables takes on more importance than security. in Andalusia and Spain, 
emphasis is placed on the availability of unqualified labour, whereas in malaga it is quali-
fied labour that stands out as a strength of the territory. another difference in malaga is 
the importance placed on the cost of living, which is not so apparent in other territories, 
where more emphasis is placed on learning ability.

MAIN STRENGTHS

sPain anDalusia MalaGa

airports security airport

security roads high speed rail

roads

availability of unqualified labour
leisure and culture

high speed rail high speed rail security

leisure and culture leisure and culture Cost of living

availability of unqualified labour airports availability of telecommunications 
infrastructure and services

learning ability learning ability availability of qualified labour

source: in-house research
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as regards the main weaknesses, in all of the territories mention is made of the cost of 
energy and low levels of public support for r&d+i and the simplification of bureaucracy. 
in the case of Malaga, of note is the mention made of the high cost of industrial floor 
space, as well as the costs of telephony and internet access services.

MAIN WEAKNESSES

sPain anDalusia MalaGa

Cost of electricity Cost of electricity other energy costs Diesel, etc.

Total volume of public spending 
on r&D+i

Bureaucratic burden for the 
operation of the company Cost of electricity

Bureaucratic burden for the 
operation of the company other energy costs Telephone and internet access costs

other energy costs availability of other types of 
financing incentives and aid for private r&D+i

availability of public subsidies Total volume of public spending 
on r&D+i Total volume of spending on r&D+i

social security payments for 
employees

speed and effectiveness of 
mercantile courts

activities carried out by the new 
Technologies area, and technical support 
and subsidies provided to companies.

speed and effectiveness of 
mercantile courts

Costs of adapting to 
environmental regulations Cost of industrial floor space

source: in-house research
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8. MAIN AREAS OF ACTIVITY

the areas of activity considered by the companies as being most important, but are not a 
clear motivation for setting up in malaga, have been selected as the main ones that mal-
aga has to work on. it should be highlighted that some of them actually have a national 
or regional scope, so actions taken at a municipal level will be limited.

in Spain and andalusia, the areas of activity are selected based on the ratings and the 
importance assigned to each of the evaluated factors. this means that territories cannot 
be viewed as strictly comparable, although very overlapping results have been obtained.

MAIN AREAS OF ACTIVITY

sPain anDalusia MalaGa

language skills language skills language skills

Costs of electricity acceptance of responsibilities and goals acceptance of responsibilities 
and goals

social security payments for 
employees

suitability of labour legislation for company 
needs

Telephone and internet access 
costs

Bureaucratic burden for the 
operation of the company social security payments for employees labour costs

Corporation tax availability of qualified labour availability of industrial floor 
space

Telephone and internet 
access costs Corporation tax burden size of the local market

source: in-house research

the main challenge in all territories is still language skills, followed in Andalusia and 
Malaga by the acceptance, and in Spain overall by electricity costs. in andalusia, 
express reference is made to the need to make progress with the availability of qualified 
labour, whereas no emphasis is placed on this aspect in malaga specifically, or in Spain 
in general. conversely, reference is made in Spain in general to the bureaucratic burden 
on company operations, which is not the case in other territories. in terms of Malaga, 
emphasis is placed on the availability of industrial floor space and the size of the 
local market as areas where actions need to be taken.
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1. Language skills
this is repeatedly the main area of activity, both in Spain and andalusia. foreign inves-
tors place great emphasis on this aspect, whereas they assign a relatively low rating to 
language skills. the same applies to malaga, and companies and non-company respon-
dents alike consider it to be one of the destination’s weaknesses.

multi-lingual programmes were set up in the education system in andalusia a few years 
ago, with the aim of gradually improving the population’s linguistic skills, but these gen-
erations have not yet joined the jobs market. it is true that other types of commitments, 
such as worker or student exchange programmes (EraSmuS) are helping to improve 
the situation.

in the local area there are lots of institutions and groups making a commitment to train-
ing their workers and running awareness campaigns in this regard. gradual growth in 
tourism demand is forcing the productive framework and labour demand to seek lan-
guage training.

2. Acceptance of responsibilities and goals
this is another recurring aspect in andalusia and Spain that needs to be prioritized by 
governments and all groups and companies in general. it is true that it has gradually im-
proved since 2014 and was no longer among priorities in Spain in general in 2017, but it 
is still listed as a priority in all of andalusia’s barometers.

in malaga it is also listed as one of the working priorities and as a guideline for human 
capital qualifications, so it is an element to be modified in corporate organization models 
and it should start to transform in the education system.

3. Telephone and Internet access costs
this aspect is listed for both Spain in general and malaga in particular as something that 
should be improved over the coming years. it should be mentioned that better scores 
were obtained nationwide in 2016 than in previous years, but it is still a concern among 
companies, along with the cost of electricity (which moved up to second place in the 
action priorities in 2017).

it is one of the most noted weaknesses of malaga (in 3rd place for companies and 5th 
place for other respondents), so work should be done with operators to improve it. it is 
true that fibre optic installations in the provincial capital have not reached full coverage, 
so this situation should be remedied over the next few years.
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4. Labour costs
it is curious that this aspect has not been considered for Spain as a whole, given that the 
central government is basically responsible for regulating it. However, it is highlight in 
both andalusia and malaga (employee social security contributions).

furthermore, related matters could lead to a belief that salary costs are a reason for 
setting up a business in our territory, although related tax expenses are considered to 
be high when compared to other destinations. in any case, it is beyond the local govern-
ment’s remit to take action in this area, so it is down to the local business community 
to intervene.

5. Availability of industrial land
this characteristic is only of note in the case of malaga, where it is an increasingly 
complex task to find industrial and logistics land, not only because it is not for sale or 
not large enough, but also because prices are very high. over recent years, high returns 
provided by land and investments in real estate, industry and logistics in malaga province 
have attracted international investors, which are causing a major shortage of floor space 
and price hikes.

6. Size of the local market
Emphasis has only been placed on this area of activity in malaga, although it would seem 
to be related to types of companies that are more related to producing products rather 
than providing services.
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9. PROSPECTS OF ESTABLISHED COMPANIES

it should be highlighted that improvements to the general prospects for companies in 
2017 and 2018 were predicted to stabilise, following several years of rather negative 
expectations.

in the case of malaga, those surveys were asked to rate the 2016/2015, 2017/2016 and 
2018 periods.

9.1. Turnover prospects

Almost 92.6% of companies in Malaga consider that company turnover will remain 
the same or increase in 2018.in 2018, it is true that the percentage of companies who 
believe that it will increase (70.4%) is lower than the previous year (77.8%), but during 
the previous period just 81.5% believed that their turnover was going to remain the 
same or improve. in the 2016/2015 period, just 63% considered their turnover to have 
increased, and 17.1% believed that it had remained the same, meaning that 80.1% as-
serted that their turnover would remain the same or increase during this period.

in 2017, it was envisaged that the turnover of 87% of companies in Spain overall would 
remain the same or increase, and 69% considered that it had increased. in 2018, 91% 
of companies believe that their turnover will remain the same or increase.

in andalusia, 2017 saw the prospects of company turnover improving or remaining the 
same increase to 90%, with just 6% of companies thinking that their turnover was going 
to decrease.

Emphasis should be placed on the fact that over this periods malaga has seen a progres-
sive reduction in the number of companies believing that their turnover was going to 
decrease, with a forecast for 2018 that just 7.4% believe that their turnover will drop.
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Turnover Prospects
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9.2. Investment prospects

almost 15% of companies in malaga believed that their investments were going to de-
crease in both 2017/2016 and 2018.However; this means that 85.2% believe that their 
investment could remain the same or increase, with a slight tendency to remain the 
same over the years, rather than to increase.
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in Spain, as many as 95% of companies believe that their investment will increase or 
remain the same in 2018, compared to 96% in andalusia in 2017.However, expectations 
have grown over recent years in the case of Spain, whereas they reduced slightly in 
2016 before recovering in 2017.the percentage of companies planning to increase their 
investment reached 48% in 2017, compared to 63% in malaga.

9.3. Employment prospects

in line with expected increases in turnover, with over 90% of companies expecting their 
turnover to increase or remain the same, 85.1% think that they will increase their 
workforces or keep them the same size in 2018.However, if 70.4% of companies 
expect their turnover to increase; just 40.7% expect to increase their employee num-
bers. this indicates that there are plans to increase employee numbers in general terms, 
but it will be a much lower relative increase when compared to turnover.

Workforce Prospects

INCREASED  CHANGELESS DECREASED 

40,7% 37,0% 
22,2% 

40,7% 
29,6% 

29,6% 

40,7% 
44,4% 

14,8% 

Perspectivas Plantilla 

2018 

2017/2016 

2016/2015 

INCREASED  CHANGELESS DECREASED 

25,9% 
63,0% 

11,1% 

25,9% 

59,3% 

14,8% 

33,3% 

59,3% 

7,4% 

Perspectivas Exportaciones 

2018 

2017/2016 

2016/2015 

INCREASED  CHANGELESS DECREASED 

55,6% 
37,0% 

7,4% 

63,0% 

22,2% 

14,8% 

59,3% 

25,9% 

14,8% 

Perspectivas Inversión 

2018 

2017/2016 

2016/2015 

INCREASED  CHANGELESS DECREASED 

63,0% 
11,1% 25,9% 

77,8% 

3,7% 
18,5% 

70,4% 

22,2% 

7,4% 

Perspectivas Facturación 

2018 

2017/2016 

2016/2015 

0,00 

1,00 

2,00 

3,00 

4,00 
Infrastructures

Human Capital 

Quality of life Costs 

Innovation 

Valoración media empresas en Málaga 

0,00 

1,00 

2,00 

3,00 

4,00 
Infrastructures

Human Capital 

Quality of life Costs 

Innovation 

Valoración media Otros no empresas  

0,00 

1,00 

2,00 

3,00 

4,00 
Infrastructures 

Human Capital 

Quality of life Costs 

Innovation 

Valoración por áreas de las Empresas 

Malaga (2017) Andalusia (2016) Spain (2017) 

source: in-house research

following an observation of companies in malaga that plan to reduce their workforces 
over different periods, it can be said that forecasts for 2018 are more promising than in 
previous periods.
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Employment prospects in Spain and andalusia also improved between 2016 and 2017, 
with 91% and 87% respectively of companies expecting to increase their workforces or 
keep them at the same level. the figures are as high as 94% for 2018 in Spain. these 
figures are higher than those considered for the case of malaga, in both 2018 (85.1%) 
and 2017 (70.3%).

in 2017, 5% of companies in Spain in general believed that they were going to re-
duce their workforces and 4% in andalusia, compared to 29.6% in malaga. that figure 
dropped to 14.8% in 2018, but it is still high when compared to other territories.

9.4. Export prospects

following several years of constant increases in Spanish and andalusian exports, it is 
notable that expectations in Malaga between 2016 and 2018 point to exports remain-
ing the same rather than increasing. However, positive progress is being made among 
companies, with 88.9% increasing or maintaining their exports in 2016/2015, compared 
to a forecast of 92.6% in 2018.

Export Prospects
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in the case of Spain, 66% of companies expect their imports to increase or remain the 
same in 2018, whereas 69% of companies in andalusia expect their exports to increase 
or remain the same.
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10. Appraisal of the investment climate by areas

10.1. Infrastructure

Infrastructure is the second highest rated area by companies in Malaga, compared 
to Andalusia and the rest of Spain where it is in first place. For companies in Mala-
ga, the aspect that stands out most is quality of life.

out of the infrastructure taken into consideration, there is a certain difference between 
the ratings given by companies and those given by other non-company respondents, 
as in general the latter gave higher scores to the first five aspects and lower scores to 
the last four. companies gave higher ratings to the airport than the AVE high-speed 
train, and a higher score to the availability of telecommunication infrastructure and 
services than to the port and road network.
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for non-company respondents, the availability of telecommunication infrastructure and 
services drops from third to fifth place in the ratings.
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Infrastructure (other non-company respondents)
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the aspects that were given the worst ratings by both respondent types were availability 
of industrial floor space and the suburban rail network, along with the availability and 
quality of networks of suppliers, logistics centres and distribution networks.

in Spain overall, the highest rated aspects are also the airport and road infrastructure, as 
well as telecommunication infrastructure and services, although there is a lot more room 
for improvement in these latter aspects.

in this regard, in andalusia emphasis should also be placed on the same room for im-
provement in telecommunication infrastructure and services, but worse ratings are giv-
en to infrastructure in general when compared to previous years, so improvement proj-
ects currently in progress should reverse this trend.

10.2. Costs

The surveyed companies give the worst ratings to the costs area, whereas non-com-
pany respondents give their worst ratings to the area of innovation.

companies give above average scores to 5 out of the 9 considered aspects, with the 
highest rating given to the cost of unqualified labour, followed by the cost of quali-
fied labour, and the costs of office rental, adaptation to regulations and transport. 
the worst rated costs are related to energy and telecommunications, as well as the 
cost of industrial floor space. it should be emphasised that the cost of labour is one of 
the reasons for setting up in malaga, so particular attention should be paid to this aspect.
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the scores given by the non-company respondents are all above average. the highest 
score is awarded to the cost of unqualified personnel, with a certain difference when 
compared to the cost of qualified personnel. below these scores are the ratings given to 
the costs of transport and adaptation to regulations, and the worst ratings are once again 
given to the costs of electricity and industrial floor space.
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ratings given to most aspects of this area in Spain in 2017 remained the same, following 
the declines seen in 2016. the worst rated aspects are also related to telephone, inter-
net and electricity costs, and the best rated aspects are related to the cost of qualified 
personnel. this final aspect is one of the clear reasons why foreign companies set up 
in Spain.

the costs area also has the lowest ratings in andalusia, but it is one of the areas that has 
the most room for improvement - particularly costs of electricity, telephone- internet and 
energy. importance is also placed on the cost of qualified and unqualified labour, with the 
latter clearly being of the lowest value. costs of industrial floor space and office rental do 
not seem to pose problems for foreign investors in andalusia.

10.3. Human capital

out of the 5 rated areas, human capital is in third place for both companies and non-com-
pany respondents. in both cases, almost all of the considered factors are given above 
average scores (>2.5), but work must still be done on these as they are fundamental el-
ements for ensuring that our territory remains competitive in the medium and long term.

for investor companies, the factors that score the highest among companies are avail-
ability of qualified and unqualified labour, followed by the professional training sys-
tem and learning ability. the factors given the lowest ratings were language skills, 
the general appraisal of the education system, acceptance of responsibilities and 
goals and the quality of business schools.
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among non-company respondents there is a certain difference between the rating 
given to availability of unqualified labour and that given to qualified labour. it can 
therefore be observed that there is demand for qualified labour that is not being met. 
non-company respondents also place value on learning ability and acceptance of re-
sponsibilities and goals, which were among the factors worst rated by companies. in 
any case language skills are still the lowest rated factor, but for these respondents they 
are only just below “quality of business schools” at the bottom of the ratings.
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it should be emphasised that foreign companies give higher scores to the quality of the 
professional training system than to the general education system, whereas the reverse 
is true among other respondents.

in Spain, companies assign most importance to the area of human capital (although in-
frastructure is the highest rated area), and its importance and rating has been on the up 
over the years. in fact, the four most important elements for companies are related to 
human capital: language skills, learning ability, acceptance of responsibilities and goals, 
and the availability of qualified labour. out of these, learning ability and acceptance of 
responsibilities and goals are no longer included as priority areas of activity.

Similarly, in Spain overall in 2017 both the quality of the professional training system and 
the higher education system were given much higher ratings than in previous years, al-
though professional training (particular dual training) is increasingly important for compa-
nies who have set up in the country. investor expectations are met in terms of business 
school quality and availability of unqualified labour, but expectations are not met in terms 
of qualified labour.
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this is also the most important area for investors in andalusia, but with ample room for 
improvement as its rating is not so high. the main areas that need to be improved are 
the same as in the rest of Spain (languages, acceptance of responsibilities and goals, and 
availability of qualified labour), although an emphasis is also placed on the education and 
professional training system, and learning ability. improving the availability of qualified 
labour would be one of the challenges to achieve, as it seems that improving the mech-
anisms that match supply with demand is an aspect that could be rated higher.

10.4. Innovación

innovation is the worst rated aspects among non-company respondents, whereas it is 
in fourth place for companies. Just 40% of factors are given above-average scores (2.5) 
by companies, and 60% of factors are given above-average scores by non-company 
respondents.
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aspects given the highest ratings in both cases are the existence and capacity of 
science and technology parks, as well as the availability of researchers, followed by 
support activities and New Technologies area subsidies for the technological devel-
opment of companies. the worst rating is given to total public spending on R&D+i and 
incentives and aid for carrying it out in the private sector.
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Innovation (Other non-company respondents)
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in Spain overall and in andalusia, innovation is also one of the areas with the lowest 
ratings, and they are somewhat lower in andalusia than in the rest of Spain. among the 
lowest rated aspects in Spain overall is also public spending on r&d+i, and one of the 
highest rated aspects is the existence of science and technology parks.

in andalusia, the total volume of public spending on r&d+i, innovation incentives and 
aid in the private sector and the existence and capacity of science and technology parts 
are given higher scores than in Spain overall.

10.5. Quality of life

this is the highest rated aspect among all those surveyed in malaga, whereas infrastruc-
ture is given the highest rating in andalusia and Spain overall. For all those surveyed, 
leisure and culture, security and cost of living are the highest rated factors in the 
case of malaga. these are followed by the health system and availability of international 
school among surveyed companies, and vice-versa in the case of other non-company 
respondents.
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Appraisal of the investment climate by areas

in all cases, non-company respondents give higher scores to all of the analysed factors, 
given that 60% of factors are awarded scores of 4 or higher, whereas companies only 
rate 40% of factors this highly.

Quality of life (Other non-company respondents)
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source: in-house research

in Spain overall, cost of living is the worst rated factor, compared to leisure and culture 
and the health system, which are the highest rated. in 2017, security saw the highest 
year-on-year growth in ratings.

in both andalusia and malaga, leisure, culture and security are the highest rated aspects, 
followed by the quality of the health system. However, in general in 2017 similar ratings 
were obtained to the previous year.
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11. Reasons for setting up in Malaga

In 89% of cases, foreign companies consider that the main reason for setting up in 
the province’s capital is its geographical location, meaning that it is the main attrac-
tion. it is closely followed by the fact that malaga has good infrastructure (44.4%), and 
because the territory is attractive in general (40.7%).

other factors that lead to foreign companies setting up in malaga are related to the low 
labour costs (37%) and the size of the local market (33.3%).

furthermore, practically one out of every four companies (26%) selects malaga due to 
a set of values, such as market access, qualification of labour, qualification of labour, 
communications, and the ease with which foreigners adapt to our lifestyle.

almost 19% of companies chose malaga due to cultural similarities and the Spanish 
language, whereas around 7.4% chose it due to the fiscal framework and incentives 
and subsidies.

Reasons for setting up in Malaga (Companies)
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source: in-house research
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Reasons for setting up in Malaga

this is a significant result that barely attaches weight to possible support from institu-
tions for setting up companies or carrying out r&d+i.

of note is the fact that non-company respondents believe that geographical location 
is the main reason why companies set up in the city, but companies do not often 
admit the real weight that this fact has in decision-making. this group believes that the 
attractiveness of the region and communications are reasons for setting up in a city in 
over 50% of cases, but they are close to geographical location in terms of ratings.

Similarly, they state that between 25% and 38% of companies set up here due to rea-
sons relating to infrastructure, the ease with which foreigners adapt to our lifestyle, 
institutional support, market access and language. furthermore, 12.5% of companies 
suggest that the size of the local market and labour qualifications are other reasons. 
finally, around 6.3% of companies believe that labour costs are the reason for setting up 
in the region, along with other motives. once again, like companies, other non-company 
respondents believe that the tax framework and the existence of incentives and subsi-
dies are not reasons for setting up a company in malaga.
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Reasons for setting up in Malaga
the foreign investment in malaga

11.1. Comparison between Andalusia and Spain

the reasons given by foreign companies for setting up in andalusia are the same as for 
malaga, where almost 75% believe that geographical location is the main criteria to be 
taken into account.

from here, companies have different reasons for choosing andalusia in general or mala-
ga in particular. in the case of andalusia, almost 50% of foreign companies rate the size 
of the market and labour costs. furthermore, between 30% and 40% take into account 
access to other markets and labour qualifications.

infrastructure, language and incentives and subsidies are of interest, despite only being 
considered by between 10% and 20% of companies. this final factor, along with the 
tax framework and r&d+i, are not relevant in malaga; in andalusia overall they account 
for 10% of reasons for companies setting up in the region, but they are not relevant in 
malaga.

in terms of setting up in Spain in general, geographical location remains the fundamental 
element, followed over 50% of times by the size of the local market and access to other 
markets. between 30% and 40% of companies chose Spain due to labour costs, infra-
structure, labour qualifications and language. conversely, around 10% or fewer decide 
on Spain due to criteria related to the tax framework, ease of adaptation for expatriates, 
incentives and subsidies and the r&d+i framework.
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12. Methodology and profile of the consulted 
companies

12.1. Methodology

this barometer has been created based on the methodology designed for Spain by icEX/
inVESt in Spain, and which is adapted for andalusia by the idEa agency and the iESE’s 
International Centre for Competitiveness (icc).

the data collection survey has been adapted to the local situation and some of the 
assessed elements that are fundamentally of national competence and relevance were 
removed. otherwise, the structure of both the survey and the report have remained the 
same.

this meant that in almost all of the analysed sections it was possible to draw compari-
sons between malaga’s results and the results published for andalusia and Spain.

the results for 2017 have been taken into account for Spain, but the results for this year 
for andalusia had not been published on the date on which this report was drawn up 
and submitted.

it has been deemed of interest to maintain this methodology, as it will allow this compar-
ison between territories and different time periods to be maintained.

the only relevant difference that has been introduced when compared with other geo-
graphical areas is that the survey was sent to two different groups. firstly, companies 
with foreign investments were surveyed in the same way as for Spain overall and an-
dalusia. and, secondly, information was requested from other people and groups who 
work with these companies or who are aware of their situation, such as embassies and 
consulates, professional associations, the andalusia technological park, the chamber 
of commerce, the confederation of Entrepreneurs, different municipal and provincial 
areas, etc.

the studied areas were grouped together into four major blocks:

•	 general company information

•	 general perspectives

•	 rating of malaga by area

•	 reasons for setting up in malaga
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Methodology and profile of the consulted companies
the foreign investment in malaga

the survey was carried out in on line format, using a google form sent to 128 com-
panies on a database. Subsequently, follow-ups were carried out by phone to get the 
companies involved, finally achieving a response percentage of 35%.

as regards the survey of other entities, a total of 40 people were invited to participate, 
of whom around 40% replied.

12.2. Consulted companies

of note are the profiles of the companies who responded to the survey, especially their 
sector of activity, with a greater proportion being in the “Electronics and ict” sector, 
followed by construction and engineering services. food and drink, sports, furniture and 
decoration, logistics and transport, as well as travel, tourism and leisure companies are 
almost in the same proportion.

Businesses of the surveyed companies

electronics, infor-
mation technolo-
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and engineering 
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aeronautics

Trade 
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and investment 
promotion 
organisations

Vehicles and 
components

Banks, 
insurance and 
other financial 
services

Manufacturing 
and sales of 
furniture and 
decorative 
objectives Commercial 

distribution, 
retail sales 
and consumer 
goods

recreation 
Machines

Media and 
entertainment, 
advertising, 
cinema and 
music

food and drink logistics and 
transport

Manufacturers Mining Beauty services

source: in-house research
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Methodology and profile of the consulted companies

in the case of Spain overall, most of the surveyed companies form part of the commer-
cial distribution, retail sales and consumer goods sector, closely followed by two groups: 
chemical products, pharmaceuticals and biotech, as well as electronics and ict.

data on the sectors of companies who answered the survey in andalusia are not avail-
able.

Similarly, emphasis should be placed on the fact that the companies that answered the 
survey are mostly SmEs with between 1 and 9 employees (33%), followed by larger 
companies with between 51 and 250 employees (30%), and those with between 10 
and 50 employees (26%).in total they account for 89% of companies that answered the 
survey.

Number of company employees Malaga
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source: in-house research

in andalusia, most of the companies that participated in the barometer have between 
51 and 250 employees, followed by those that have workforces of between 10 and 50 
employees. these companies account for 60% of the companies that responded.

in Spain overall, most companies have between 10 and 50 employees (36%), and the 
survey was answered by equal numbers of companies that have between 51 and 250 
employees and 1 and 9 employees (23%), which in total account for 82% of those sur-
veyed.
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13. Annex 1: Legislation governing foreign 
investments

• royal decree 664/1999, of 23 april, on foreign investment. (boE no. 106 of 4 may 
1999).

• order dated 28 may 2001, establishing procedures that apply to declarations of for-
eign investments and their settlement, as well as procedures for filing annual reports 
and authorisation files. (boE no. 134/2001 of 5 June 2001).

• resolution dated 31 may 2001, by the directorate general of trade and investment, 
giving instructions to financial intermediaries for the submission of declarations of for-
eign investments in securities listed on Spanish markets, and Spanish investments in 
securities listed on foreign markets. (boE no. 141/2001 of 13 June 2001).

• order Eco/755/2003, of 20 march 2003, regulating the telematic submission of sub-
sequent declarations through financial intermediaries relating to investment opera-
tions in securities. (boE no. 81/2003 of 4 april 2003).

• resolution dated 26 march 2003, of the directorate general of trade and investment, 
specifying the standardised forms and instructions for the telematic submission of 
investment operations in securities. (boE no. 82/2003 of 05 april 2003).

• act 19/2003, of 4 July, on the legal regimen for movements of capital and economic 
transactions overseas, and about certain measures for preventing money laundering. 
(boE no.

• 160/2003 of 5 July 2003).

• resolution dated 27 July 2016, of the directorate general of international trade and 
investment, approving the forms for declaring foreign investments if the party under 
the obligation to make the declaration is an investor or a company with foreign stake-
holders, which replaces the previous resolutions on the matter. (boE no. 194 of 12 
august 2016).
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